2108002601060003 / 2108001401060002
EXAMINATION FEBRUARY-MARCH 2024
MASTER OF COMMERCE (EXTERNAL) PART - |
MARKETING - 11l ( INTERNATIONAL MARKETING)

[Time: As Per Schedule] [Max. Marks: 100]

Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF COMMERCE
(EXTERNAL) PART - I

b. Name of the Subject : MARKETING - Il (INTERNATIONAL
MARKETING)

c. Subject Code No: 2108002601060003 / 2108001401060002
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.

4. All questions are compulsory. Student’s Signature

Ql ol Actl usllotl gSHL Fctlot AU 20

Answer in Brief

1. A4 cAvARA 53
Define Offer.

2. AUlARRAA Aot UeAell UslRA Ul

What are the types of international channel members?

3. UldAFlaA HBRoL AN uat ANeA 92

What do you understand International Marketing Research?

4. VUclRogetl el el UsIRA Rl
State the types of Arbitrages.

5. WARAFL2A 0112 WA otoll el AHNLA.

What do you mean by International Marketing Planning?
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6. [AsRAML oLBleltll Vige] HEccl AHHIAL.

Explain the importance of Quality Control in Export?

7. dRs costRe{l Axe vl
What do you mean by Global Market?

8. ¥l Rl Hdcn 9 B?
What do you mean by Shipping Space?

9. clofloLAeA 92

What is leasing?

10. Sl vULAH AHSL AL

Explain the concept of Dumping.

Q2 Yeraloatarl Al uUa AtesAalldl [Qotdal umesdl.

Explain in detail Product Standardization and Customization.

YL
OR

UARRAE2A HIBRoL BoslH2lot @M [Qotdctr UHstal.

Explain in detail International Marketing Information System.

Q3 ot AA%Noe U eI UlBaul Qe dHi UHHIA.

Explain in detail the channel management selection process.

AUl
OR

SoUl8o8loL 9] B? Wit wstA(52uletl (BUHL Aotl SL2AEL Mol

ARslaelell [Qotdatr uul s2A.

What is franchising? Discuss the merits and demerits of it in case of
International Marketing.

2108002601060003 [2 of 4]

16

16

16

16



Q4 (ARl wostMi WEaL, 22l wal sHISe] Hocel (A1 AHesA.

Explain the importance of packing, warranties and trademark in foreign market.

Al
OR

$U(lAetl dRs olotall HIZetll s1RE0{l 2 3.

Discuss the reasons for firm going global.

Q5 (Al Geloll el cduR(l M1 GUAIHL Acllcll %EL Y EL oA AAA

Aot Mo U(ARALR UHosLAL

Explain in detail the different international channel members used worldwide
for distribution access the industry.

YL
OR

Ui dRAE2A Aol B e Uotlotl (Al WRRUAL (Qatdar Ul

Explain the various dimensions of International Planning and Strategy.

Q6 () gselltl cvll: (LN A AS)
(A) Write Short Notes on: (Any One)

1. J HEe
Gary Market.

2. AstfQR 12 %33 exctiaes

Essential documents for Export Procedure.
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(o) U RS
(B) Case Study:

cgHl otuSlot Aot Ralle Wa Ygell W2 (AR IsA A AAML ollctloll
Yudlc ¢los 8. SUalloll Aot AULeS| W (3102l AR 2w 8. sUsllatl
(oL (33522 s Yal Al caulsel B. %8 GENOUHL URL Bojeicl U
W GRSl UA Udold 8. SUoll Wals L[t crflle] Beulest 52 B.
$Uoll westRul 831 5latl et cloll o{l[A AU A B. 6 SUs{l ol Sl Acnatell
HI2 AARAR2A o112 UL Wlcdlotl cleltd R el HId 8. Al R Hl
SUo{lN el cdlal olostR UL Aoll atcll st Slot clre] W ollos attHedll Ao 831
&cll. $uUoll AictRE2A 6111 Wcllo] Geulest Al HiA B, U sUsll
WA (A2 2l sestR UL YA el wdell Bectts dlell? Ysll ® BH 3 wajeiclsll
AeLel, UL, AU AR, AR L AHRARA £ sl SUo{lal 219
UdRAE2 g Usll YU g dAHA A B ¥ SUs{lA Aol otall Geulest

gl Q22 cRHL YAl s RS2

Laxmi Namkeen is a famous brand of snacks in south Gujarat region for its
taste and purity. The company has a strong goodwill among its customers and
distributors. The managing director of a company is a young dynamic person
who is very energetic and hardworking with good experience in industry. The
company produces several delicious products. The company adopts competitors
pricing policy in market. Now company wants to expand its business in
international market to avail new opportunities. Recently company launched its
new product A" in Indian market. The company wants to take its new product in
international market. But company has some serious issues about entry in
foreign market such as lack of experience, competition, licensing etc. You are
asked to suggest a suitable international strategy to company overcome these
problems. Do you think that company should enter foreign market by its new
product?
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